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“As the Board Sponsor for Disability, Carers and Age at Sainsbury’s, I
am proud that we were the official partner of Purple Tuesday 2020.At
Sainsbury’s we have supported Purple Tuesday for the past three
years and accessibility to services and products has never been
more important for customers than it is now. I would encourage

other businesses to get involved in this conversation and think about
how they can become more accessible.”

- Tim Fallowfield – Board Sponsor for Disability, Carers and
Age at Sainsbury’s
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1. Register your organisa�on at PurpleTuesday.org.uk/Get-Involved. It is free to par�cipate.

2. Commit to making at least one change, that will improve the customer experience for disabled people.
If your organisa�on is already taking ac�ons to improve the customer experience for disabled people,
tell us about these changes. If this is a new journey, think about the commitments you can make. Purple
Tuesday can support you throughout this process.

3. Deliver on your commi�ed changes, educate and support your staff so that they can be�er serve your
disabled customers.

4. Celebrate Purple Tuesday with us on 2nd November 2021 by sharing your story on Social Media and
urging those in your network to get involved in Purple Tuesday too.

Purple Tuesday is the #1 UK Brand for improving the disabled customer experience. It engages with
organisa�ons across all industries and of all sizes to promote understanding, put in place the right
solu�ons, and equip staff to provide quality customer experience 365 days a year. Over 5,000 companies
are already taking part, and you can join them today.

Purple Tuesday has been created by Purple a leading disability organisa�on working with businesses to
create awareness and improve the experiences of disabled people they employ and serve.

For further informa�on about Purple got to www. wearepurple.org.uk/



Your commitments need to be completely tailored to your organisa�on. See below op�ons that others have
chosen to implement

To iden�fy where you can make improvements on
your website to improve online accessibility

For your staff through face-to-face, online or
blended forms of delivery to help your staff

confidently communicate with disabled people,
without fear of uninten�onally offending them

Training your staff to learn some key words and
phrases in Bri�sh Sign Language to enable basic
conversa�on with customers who use this as their

main form of communica�on

To support customers who may have sensory
needs such as Au�sm, ensuring all usual loud

noises are either reduced or removed during this
period, such as �ll beeping and music

Implement the Hidden Disability Sunflower
Lanyard Scheme to make it easier for employees to

know when they are suppor�ng a disabled
customer. As well as pu�ng up Not Every Disability

Is Visible signage

To iden�fy where you can make improvements in
your physical space to improve accessibility



Over the last 3 years, Purple Tuesday has become a na�onal brand. Here are some of our top
achievements:

For the last 3 years, Purple
have lit up Piccadilly Lights for
30 minutes at 8am which is the
peak �me for foo�all.

Piccadilly Lights

Na�onal media has been a
large part of Purple Tuesday,
taking part in interviews with
BBC, Victoria Derbyshire, Sky
News, Financial Times and
more.

National Interviews

In 2020, Purple worked with
ITV SignPost to create the first
Purple Tuesday Advert which
was aired in the week leading
up to Purple Tuesday.

ITV Advert

With Purple Tuesday growing
as a brand, the general public
are ge�ng more involved,
sharing on social media, and
holding awareness events in
support of the ini�a�ve.

Community Support



Get in touch:
Phone: 01245 392 319

Email: Info@PurpleTuesday.org.uk
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