Langton

Loyalty Scheme Membership Form

Member’s Name: Member’s Telephone Number:

Member’s Email Address: Member’s Address:

The new member signs to acknowledge that
personal information will not be shared with any

’ . ) Signed:

third parties, but will be stored and used for

membership communications, such as members

only promotions, events and updates, by The

Langton Stone Company Ltd. (T/A The Langton

Greenhouse and Garden Centre.) Dated:

Preferred Method of Contact: How/Where Did You Hear of This Loyalty Scheme?
How Often Do You Visit? Areas of Interest:

Ll Daily [0 Garden Centre

O Weekly [0 Greenhouse Café

[0 Monthly [J Gift and Food Centre

1 Twice a Year [0 Stone Company

0 Rarely 0 PetCare

[1 Bates’ Butchers and Delicatessen

TERMS & CONDITIONS

1. The Langton Greenhouse and Garden Centre reserves the right to deny a discount on any product at any time for any
reason.

2. The Langton Greenhouse and Garden Centre may contact you, including by email, using your explicit consent to store
personal data and contact you, with promotional offers, event information or regarding anything to do with your membership to
the loyalty scheme.

3. The Langton Greenhouse and Garden Centre Loyalty Scheme may be rescinded at any time.

4. The Langton Greenhouse and Garden Centre are not obliged to admit anyone to the Loyalty Scheme should they choose
not to do so.

5. The Langton Greenhouse and Garden Centre Loyalty Scheme only applies to products purchased in the Garden Centre or
the Food and Gift Centre (formerly the Farm Shop and Gift Centre respectively) and does not apply to the Greenhouse Café,
Langton Stone Company or any other company trading on site or anywhere else, without their prior acknowledgement of this.
6. The Langton Greenhouse and Garden Centre will not accept payment for a discounted product with a gift card or HTA
Garden Centre Gift Voucher.

7. Signing our form is a statement that you have read, understand, and agree to the terms and conditions of the Loyalty
Scheme as they are written here.



